Agribusiness

Course Syllabus

Course Description
This course will focus on the science of developing a business, implementation of a marketing plan, the management, and record keeping of the business. 

Students will learn how to write a marketing plan, create a resume, interview, and keep records on inventory, and sales. Students will utilize supply and demand for determining need and marketability. Students will learn the principles behind of the futures, and options market of agriculture commodities and will learn how to utilize them as tools for marketing. 

Topics of this course include: job seeking skills, resume writing, how to get the most out of an interview, determining a demand, product development, writing a marketing plan,  marketing your product, salesmanship: qualities and skills, and keeping track of finances and inventory. Topics for study also include utilizing the futures and options market, responsibilities of traders and marketing houses, functions of the Chicago Board of Trade, and the Chicago Mercantile Exchange, and agriculture law.

Course Philosophy and Delivery Plan

Students

Students will perform the assignments and projects of the course successfully without direct supervision of the instructor. 

Students will conduct themselves in an adult manner, utilizing the behavior rubric designed for this course.

Students will take an active role in their education of agribusiness.

Students will be evaluated utilizing subjective evaluation, project evaluation, worksheets/ activities, quizzes, and tests.

Teacher

Teacher will deliver course information in an organized, timely manner.

Teacher will assist the students in developing their knowledge in the field of agribusiness.

Teacher will confirm understanding of topic before evaluation.

Course Goals

Students will employ proper writing grammar, and punctuation
Application

skills.

Students will investigate and recognize current demands by.
Analysis

consumers.

Students will assess demands to predict possible markets and 
Synthesis

potential consumers.

Students will develop a resume.
 Synthesis

Students will practice above average interview skills.
Application

Students will organize information they have collected from 
Analysis

research, interviews and other sources to create a marketing 
Synthesis

plan.

Students will create a marketing plan for presentation, free of
Synthesis

grammatical errors and punctuation mistakes.

Students will evaluate the current prices and current supply to
Evaluation

determine marketing potential in the futures and options market.

Students will set up an account with a financial institution
Synthesis

for futures and options trading.

Students will apply for a business loan, and be interviewed
Application

by a loan officer.


Students will organize and construct their own agriculture
Analysis

based product.
Synthesis

Students will appraise the value of a business and determine
Evaluation

whether the business is successful or failing.

Students will operate a business and maintain financial records
Application

Students will assess their business, and determine success
Evaluation

Students will scrutinize their business and revise their business
Analysis

plan.

Students will demonstrate proper telephone skills and will be
Application

above average in a telephone interview.

Major Course Projects

Job Skills Project. Student will create a resume, and fill out a job application to an above average level. Resume will be in accordance with current employer expectations. Student will interview for the position applied for. The top two students in the lesson will participate at the District FFA CDE in Job Interview. 

Marketing Plan. Students will create a marketing plan for a new product or service to the Woonsocket area. Students must conduct a survey, determine need, and develop a marketing strategy for their product. Students will use the marketing plan to apply for a business loan, and be interviewed by a business loan officer. After interviewing, students must revise their marketing plan to better suit their needs and to answer any questions that may have came up. Marketing plan implementation would an ideal SAE project for the students involved.

Commodity Marketing Project. Student will participate in the National Commodity Activity. The activity requires the student pick certain agriculture commodities, develop a marketing plan that would be most profitable and market them. Students may place calls, puts, and orders to a national brokerage firm. 

Record keeping assignment. Students may choice their ranching/farming enterprise and must maintain sound financial records for the enterprise. Each day for a week another set of cost, activities, and income will be given. A student must determine enterprise soundness, and marketing techniques that would best suit the business.

Course Assessment

Course assessment will be based on:

Evaluation
Method of Education
Percent

Daily Participation
Attendance, behavior, 
25


participation, and safety

Class Projects
Design, written plan, quality
25


of finished product

SAE
Design, written plan, quality
25


of finished product, timeline

Tests 
Tests and Quizzes
25

Performance Standards

Grades for this course will be based on the following levels of performance:

Grade
Performance Standard

A
Independent learner: did research, designed, and planned; applied academic skills; evaluated work and made adjustments: did quality work; needed little help from teacher: sought and found resources independently; demonstrated knowledge with a grade of 90% or higher; produced quality projects; attendance met A guidelines

B
Semi-independent learner: did research, designed and planned; needed some help from teachers; did quality work with few flaws; needed feedback from the teacher to realize work did not meet standards; redid work to meet standards; demonstrated knowledge and a grades of 80%or higher; better than average product; attendance met B guidelines

C
Dependent Learner: Needed help to research; design and plan or had to be given a plan; relied a great deal on teacher; had to be given procedures for performing tasks; required significant help to produce a quality product; needed help to evaluate a product; final product still did not meet standards; demonstrated knowledge with a grade of 70% or higher; produced an average project; attendance met C guidelines

D
Insufficient Effort: Did not complete project; if project was completed they were of such low quality that they did not pass; failed to document procedures; did not meet criteria for determining quality; scored less than 70% on tests; produced poor projects or none at all; attendance met D guidelines

